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➢ The customer types are based on a 
survey conducted in August-
November 2017

• Ethnographic (Gemic) and 
quantitative section (Dagmar 
Drive), N: 2115.

➢ A good overall picture of Finnish 
alcohol users and understanding of 
the direction

• Customer types as a basis for 
purchase planning.

➢ Product-specific purchasing 
behavior studies are in progress 
and will be presented wider after 
the summer

HIGH ENTHUSIASTIC

LOW ENTHUSIASTIC

CLASSIC

CLASSIC ENTHUSIASTIC

CREATIVE PIONEER

SOCIAL ????

GOLDEN MEAN 
WALKER

TRADITIONAL 
CONSUMER

SEGMENT’S DIRECT IN THE FUTURE



NON 
ALCOHOL 

(+8%)

LOW ALC 
(+34 %)

SMALL 
PACKAGES 

(+6 %)

VEGAN 
(+42 %)

LIGHT 
WEIGHT 
BOTTLES

(+7 %)

ORGANIC
+2%)

ETHICAL

INGRE-
DIENTS & 
CALORIESTRACE-

BILITY

WHITE 
WINE

FRESHNESS

ROSÉ
(+30%)

SPARKLING 
WINE
(+3%)

GIN
(+8%)

SPECIALTY 
BEERSWHISKY

SMALL 
PRODUCERS 
ANC CRAFT

EMERGING
WINE 

COUNTRIES

CLASSICAL 
STYLES

AUTHENTI-
CITY

SEARCHING 
FEELINGS

STORIES 
AND 

ADDITIO-
NAL INFO

NATURAL 
WINES

(+970%)
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7,6

7,8

8

8,2

8,4

8,6

8,8

9

Kevät 2015 Syksy 2015 Kevät 2016 Syksy 2016 Kevät 2017 Syksy 2017 Kevät 2018 Syksy 2018

Valikoima kokonaisuudessaan Olut Viini Väkevät alkoholijuomat Alkoholittomat Oheistuotteet

8,51

8,70
8,64

7,96

7,96

8,17

TOTAL SELECTION BEERS WINES SPIRITS NON ALCOHOL ACCESSORIES

TREND OF TOTAL 
SELECTION
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BIG 
PICTURE

DiscoverDefine

PLANNING 
TENDERS

DevelopDeliver

• •

•

Original model by British Design Council 
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